UDS Storefront Improvement

Sault Ste. Marie, ON
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This existing commercial building sheltering
dot-com companies suffers from a lack of
identity. The facelift is intended to draw atten-
tion to and represent the businesses within.
Colours and lines from a computer circuit
board serve as an indicator of the services
offered and present a recognizable aesthetic
that draws on the companies’ services.

AREA 50 sf
BUDGET $ 100,000
STATUS Design Development
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ARCHITECTS
www. lapointe-arch.com



